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WHO IS THE PEDIATRIC CENTER
EXCELLENCE?

Values 
Hope, inclusion, light and growth

Mission
To provide guidance, care and fulfilment to
children and families, while capturing the
essence of neurodiversity and the holistic
development it supports.



LOGO 1 Hope and diversity united,
reaching beyond limits. 



No limit for deficit = Unlimited possibilities and
lasting hope

CONCEPT

Then evolves into: 

An open flower, symbolising openness to
diversity, growth and inclusion, with petals
radiating beauty and strength.



CONCEPT

Unlimited
possibilities

No limit for
deficit

Open flower 
Differents sections

Illustrates the unlimited potential
of children and the center’s

commitment to their
development.

Symbolize the
unlimited potential of

children and the
center’s commitment
to their development.

Cercle of
care

Representing children
diversity and warmth the

yellow dots embody
inclusion, hope, and

huminity. 

Infinitely
growing 

The logo reflects our
commitment to

supporting each child’s
unique journey.



KEY ELEMENTS
Yellow dot: Symbolize
the people (children,
adults, men or women),
diversity and warmth,
breathing life and
energy into the design.

Petals: A palette of soft
tones evokes comfort,
openness and sensory
inclusiveness.

Neurodiversity: Means
people experience and
interact with the world

differently, with no
single 'right' way of

thinking, learning, or
behaving—differences

are not deficits.



DECLINAISONS



MESSAGE AND VISION

This logo captures the essence of
growth, inclusion and unlimited
potential, positioning the Pediatric
Center of Excellence as a beacon of
hope and progress for children and
their families.
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Body text typography:
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LOGO 2 Nuturing care, love, and 
support. 



This represents connection and inclusion,
symbolizing the child’s unique world, always
open to receiving happiness, hope, and support
through the Center of Excellence. 

CONCEPT

The child's heart figure: 



CONCEPT

This represents the adult—parent, carer, or
institution—approaching the child with care
and support to empower and guide then
toward their full potential. 

The larger circle figure:



CONCEPT

The Cercle of Care A Child’s Heart Open To a
World of Inspiration and

Hope. 

Empowering Families and
Communities



KEY ELEMENTS

Disability
bubble:  
The open heart
symbolizes the
child, living within
their disability. 

Circle of care:
Guides and

empowers the
child toward a

brighter, inclusive
futurue..



DECLINAISONS



MESSAGE AND VISION

Empowering children with
developmental disabilities and their
families through care, love, and
support to unclock their full
potential. 
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#0D5286

#FFFFFF Poppins - Medium
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Body text typography:

Montserrat

Logo typography:





NAME 1
Inspiration

“Ela” (إلى): “toward” in Arabic, symbolizing
direction, progress and support.

“Yun”: evokes prosperity and success,
emphasizing growth and fulfillment.



NAME 1
Combined meaning

Elayun represents a journey towards
growth and fulfillment. 

This name aligns perfectly with the
center’s mission: helping children reach
their full potential.



NAME 2
Inspiration

“Ray” (ضياء): light or radiation, associated
with guidance, warmth and positivity. 

“Ara” (رؤية): vision or clarity, symbolizing
insight and understanding.



NAME 2
Combined meaning

Rayara embodies a place of
enlightenment, support and growth. 

This name reflects the center’s mission to
bring hope and clarity to families on their
developmental journey.



INTEGRATION



TIMELINE

Week 1 Weeks 2-3

Discovery and
Strategy

Development

Brand Identity
Concept

Development

Finalization and
Brand Guideline

Development

Collateral Design
and Environmental

Branding

Feedback,
Refinement, and

Handover

Weeks 4-6 Weeks 7-10 Weeks 11-12



COST
Brand Identity
Development

Project Management and
Adjustments

OMR 800
OMR 400

Collateral Design

Environmental Graphics &
Exterior Branding

Brand mark Development

Graphic Devices

Staff Uniform Design

Complet Brandguide

Digital/Social Media
Templates

OMR 100

OMR 900

OMR 750

OMR 500

OMR 800

OMR 800

OMR 600

OMR 
5'650.00



ADDITIONAL COST

OMR 
5'650.00

OMR  
9'850.00Website 

Corporate
Video

OMR 600 

OMR 1200 

Optional Ongoing
Support  

OMR 2400 

(Cost per month OMR
200 X 1 year)



ABOUT US

Branding
Marketing
Corporate
communication

What?

30+ years of
combined
international
experience

Who?

Combining
innovation and
proven
strategies

How?
Building trust
through
genuine
connections

Why?

Global reach,
seamless 
full-service
management.

Where?



THANK YOU
for taking the time
to read our model


